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Learning Outcomes

On completion of this workshop, participants will
be able to:

Choose a topic and narrow down the focus 

Understand the value of story-telling and examples as

communication tools 

Understand left and right brain appeal  

Communicate science: present findings and create a speech

about science that can be clearly understood by a general

audience



Choose what to say and what not to say 

What is important, what needs to be said? 

What information should be left out to avoid confusion? 

• Simple language is always best. The benefits include:  

Science Communication

Understand your audience's motivations
Understand your audience and think about what makes them tick  

   Choose your topic and tailor your content  

Inform 

Engage 

Motivate 

Entertain  

Precision

Clarity

Readability 

Efficiency 

Accountability

Credibility 

In many instances insofar as
researchers are concerned, the
reports are not understandable
as they are too poorly written.  

Often the reports are too
poorly written for the
researchers to understand.  

Use the right words

Jargon

- The 'How'
- by George Aranda



Make it clear 

Drive it home

Presentation Tips
Brain vs. Heart

Heart

Brain

The best presentations appeal to both the head and the heart 

Appealing to people's

emotions to get them on side 

Appealing with facts and

figures for the science people

among us

This helps people to care

Connects personally

Know your #1 message

- by George Aranda



Metaphor

Image

Humour

The science of storytelling 

Why tell stories?

How to structure your story 

• Simple communication  

• Builds a personal connection with your audience 

• Encourages empathy (appeal to heart) 

Scenario 

The 'Call to Adventure' disrupts the life of your

protagonist, and tension rises as they attempt to

overcome a challenge 

Complication/Climax 

Resolution

Set the scene of the ‘Ordinary World’ and introduce your

protagonist 

Resolve the story, with a hero’s ‘resurrection’ putting your

hero back on the road to normal life 

Tools

- by Alanta Colley



Find your origin story 

Think about your emotions and deliver them to your audience

Use your personal experience and knowledge 

Why does this matter to you? 

Why should people care? 

The science of storytelling 

What makes a story memorable?
Connects with your audience and makes them care 

What went wrong is so much much more interesting than what

went right

Deliver a key message 

Who are you? (not who AREN'T you)

- by Alanta Colley


